
	
  

	
  

This October, we published the first authoritative and comprehensive report documenting how the combination of mobile, social and real-time is 
changing our media landscape.  While we had hoped the information would be useful, we did not anticipate the overwhelmingly positive response, 
and would just like to say Ð thank you.  This Holiday Edition Report is an ÒupdateÓ, or abbreviated report, that while not as expansive as the 
quarterly reports, is still intended to summarize recent key events, trends, and market activity. 
 
The SkyGrid Mobile Momentum Report will be published at least once a quarter and we look forward to receiving your feedback 
(mm@skygrid.com) on items we can include going forward. 
 

1 million apps are downloaded every 49 minutes.  
 
This report is not intended to be an exhaustive summary of all activity in mobile, social, and                                       
real-time. It is intended to highlight key events and trends that are impacting the media and 
technology business. With the successful launch of tablet computing into the broader 
market, this year has proven that smart devices, not just phones, are becoming a part of 
everyday life. This report update will give a summary of the key metrics surrounding the 
smart device market. 
 

 
 
Included in this report update: 
¥ Updated sales results and growth of tablet computing 
¥ Market indicators provided by software and hardware adoption trends, including the expanding smart device landscape 
¥ Graphs and visualizations of key data sets 
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Over the next couple weeks, Apple is expected to sell its 10 millionth iPadi.   Taking a step back, it was 
January of this year that the majority of research analysis formed a consensus around unit volume of 
1.2M to 1.7M iPads being sold.  To put this in perspective, not only has the actual unit volume been 
833% beyond estimates, but a product category that was not expected to achieve $800M revenue, 
should now exceed $8B revenue.  In the revenue analysis, itÕs also important to recognize in addition 
to the estimated $3B revenue for every 5M iPads soldii, apps, software peripherals, and accessories, 
are also creating meaningful revenue for Apple and its supplier partners.  Looking out to 2011 iPad 
production is now expected to cross 6M units per month, which following the above analysis results in 
total revenue potential of $3.75B revenue per month.  Further adding to accelerating market growth is 
that the iPad is currently only available in 30 of the 160 countriesiii that are part of the Apple supply 
chain.  

While the tablet category has shown the value of a generalized device with the iPad, the 
specialized capabilities of the Kindle are also showing value with Kindle unit volume 
expected to reach 8Miv.  At this unit volume, YOY growth will be 233%. With the 
combined unit volume of Apple and AmazonÕs devices reaching 20M, this still does not 
include GoogleÕs entry into tablet computing with Android devices. Two months ago we 
saw the launch of the Samsung Galaxy Tablet, an Android powered tablet, which has 
recently reached 1M units sold.v  With IDCÕs recent projections of over 42M tablets being 
sold in just the USvi, SkyGridÕs projections of total unit volume for tablets reaching 65 Ð 
70M in 2011vii, which some may have seen as ambitious estimates, now may even be 
seen as conservative. 

 
The $8B Answer – Tablets Are Here to Stay (In A Big Way) 

KEY DATA POINTS 
 

 iPad is expected to sell over 10M units, increasing unit production to 6M per 
month in 2011 

 Total unit volume for tablet sales in 2011 is expected to be 65 Ð 70mvii 
 SamsungÕs Galaxy, powered by Google Android, sold 1M units in 2 months                 

and is a strong indicator for the growing Android tablet market	
  
 By 2013 tablet computing expected TAM on target to cross $40Bviii	
  



	
  

	
  

This past June, Apple announced at their 2010 WWDC (Worldwide Developers Conference), companies producing apps for iOS devices had 
been paid over $1B.viii  Recent research indicates this is the start of a much bigger trend with mobile app downloads expected to grow from 
10.9B in 2010 to 76.9B in 2014, generating $35B in revenueix. An important note is that a linear cash flow analysis of the app to revenue ratio 
would suggest that $450M in revenue is generated for every 1B apps downloaded, suggesting higher revenue than has been generated to 
date. The analysis does not indicate anything is incorrect, but instead indicates three key trends that are driving increasing revenue in the app 
ecosystem.  

 

The 3 Key Trends  

1. Apps are becoming the  default  to use frequently accessed information                     
This results in people spending more time, resulting in higher volume of paid app                                       
purchases, and advertising inventory.  Facebook has reported over 200M of th eir users are mobile .x 

2. Apps are no longer just for phones                                                                                    
Apps are now on tablets, and even TVs. The addition of apps onto these ÒhouseholdÓ devices, creates a 
significant d elta in advertising revenue. For example, the average CPM (cost per thousand pages shown) on a 
mobile app is $1, while the average CPM on TV is $100.  The 100x difference has significant  market  impact.    

3. People are connected through apps everywhere                                                                         
Now that a single person can access information in a consistent format across their phone, tablet, and TV, the 
LTV (Lifetime Value) of the person increases because of a) compounding time spen t, b) a continuous 
relationship with advertisers that creates premium CPMs, and c) shift away from other forms of media.  A 
recent report states people now spend as much time with their mobile devices as they do with newspapers 
and magazines combined. xi 

Billions of Apps, Billions of Dollars  



	
  

	
  

From the Minority Report to the Mobile Momentum Report 

Taking a step back it was only July 2008 that Apple launched the App Storexii, 
making it less than 2.5 years smartphone apps have been available. In our research 
we thought this was an important reminder of how quickly consumer behavior is 
shifting to devices, applications, and actions that were not previously a part of 
everyday life.  In 2002, the only place consumers could see a Smart TV was 
alongside Tom Cruise in the science-fiction film ÒMinority ReportÓ.  In Dec 2010, 
Apple is approaching 1M units sold of Apple TVxiii, Google has been investing in the 
new Google TV, Intel has announced its partnership efforts for Smart TVsxiv, while 
current consumer electronics market leaders like Sony, LG, and Samsung have all 
actively begun marketing their smart offerings for 2011.  
 

ÒIf you look at what people use 
their TV for most Ð sports, entertainment, games, etc Ð 
itÕs almost identical to what people use their smart 
devices for.Ó 
 
While services like Facebook, Twitter, and Google (disclosure: SkyGrid is also ranked in the top 10 services for time spent)xv have some of the 
most engaged audiences with each having over fours spent per user per month, TV remains the digital leader in time spent, with the average 
person spending about four and a half hours per day.  Said simply, in 1.5 days one person spends as much time watching TV, as they spend in an 
entire month on the most popular digital properties.  While there is a significant delta in the amount of time spent, our analysis found a very 
interesting similarity in how people spend their time in both mediums. In an interview with SkyGrid CEO Kevin Pomplun, he emphasized this 
similarity and also explained it is an important indicator of why smart TV will see fast consumer adoption, saying Òif you look at what people use 
their TV for most Ð sports, entertainment, games, etc Ð itÕs almost identical to what people use their smart devices for.Ó  The combination of apps 
available everywhere, similar use cases across multiple devices, and a rapidly growing market, all indicate 2011 should be another defining year 
for the smart device landscape. 



	
  

	
  

Thank You 
The SkyGrid Team would like to say thank you to the hundreds of thousands of people (soon to cross a million!) whoÕve shared their excitement 
about making SkyGrid their way to Òstay up to dateÓ. WeÕd also like to thank all of our partners in the mobile, social, and real-time community. 
Without the passion, focus, and execution of so many people aligned, the ecosystem could not continue to grow at the rate it does. We think 
weÕre at a fascinating time and the excitement from everyone only makes us more enthusiastic to try our best to deliver products people care 
about and remember. 
 
About SkyGrid 
SkyGrid keeps people up to date on the things they care about with its real-time mobile platform.  SkyGrid has become the #1 rated iPad News 
app, is available on the iPhone and iPod touch, and recently was featured on the homepage of Google Android for the launch of SkyGrid for 
Android. 
 
About SkyGrid Mobile Momentum 
SkyGrid is a data-driven engineering organization operating a scalable real-time platform.  With this capability SkyGrid gathers, filters, and 
distributes more than 600 items per second, or 1.5 billion items per month.  We share some of this data for use by the SkyGrid community.  
Agencies, Brands, and Developers want to better understand usage and device data to get the best results from their efforts in mobile, social, 
and real-time media. By applying an understanding of the data, agencies, brands, and developers are able to more effectively accomplish their 
objectives. SkyGridÕs Mobile Momentum report represents our attempt to provide research that can be helpful.  
 
Methodology 
SkyGrid uses proprietary techniques to generate research focused on delivering actionable insights about the mobile, social, and real-time 
media landscape. This report is a compilation of facts, figures and forecasts to help identify market trends, create new research insights and to 
put your business in the center of a rapidly changing environment.  
 
Limits of this Data 
Representativeness - SkyGrid does not claim that this information will be necessarily representative of the mobile, social, and real-time media 
landscape as a whole or of any particular country or market.  
 
Questions 
Email mm@skygrid.com to receive future SkyGrid Mobile Momentum Reports or if you have any questions or feedback for future releases. 

 

 

SkyGrid Mobile Momentum Report 
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